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 HOW TO DEVELOP AND ESTABLISH
A HIGH-QUALITY SOCIAL MEDIA
PRESENCE?
 WHAT IS THE BEST WAY TO USE
DIFFERENT SOCIAL MEDIA?
 HOW TO USE SOCIAL MEDIA TO
GENERATE IMPACT AND PROFIT?
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Your official website is a crucial asset on your unique online business journey. Your website is a place
where you will show your unique online presence, wisdom, worth, originality and everything that will
describe YOU AS LEGIT AND DIFFERENT in your industry. Your website should incorporate
everything we already talked about, and much more.
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All social networks have found their place in an online world. And all of them might look
similar but there are crucial differences. Knowing those differences can put you in front of
other users/online business owners.

As an IT Architect, I can see through any program. Social networks are programs. Those are
web applications; and in order to have a lot of users, every web application must offer
something specific.

If you think they are all here for you, you would be very wrong!
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Social networks give you a lot of benefit, they are free to use, they allow you to get
connected with your friends, families, followers, do business, get animated and without
social networks your online presence would never be as it is, BUT…
Every social network has algorithms behind it, and those algorithms work in a secret way
for an ordinary user. They collect data. They know your IP address every time you log in. This
means they know exactly from where you access your network, who is your internet
provider and that they can track you. Based on your likes, comments, posts and clicks, they
determine your profile and know exactly what to offer you. They can also predict your
behavior; and, in a kind of a way, manipulate you. They know what you like to eat, what you
like to wear, where you spend your time, what you like to watch, what music you enjoy, and
they make database queries based on all of this data.
WHICH YOU VOLUNTARILY GAVE TO THEM!
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Then they use it to give options to third parties to specify their target markets, for example,
over Facebook adds, so they can target YOU and offer you their products.

Facebook earns money from sellers who pay for Facebook advertisements. So, if you buy
something via a Facebook advertisement, the seller earns money. And this means:
Facebook users spend money; Facebook and sellers earn money!
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Spending more time on Facebook and reacting to posts, sharing and commenting as well
as entering your personal data on your Facebook profile makes it easier for Facebook to
determine what you like and what to “offer” you, by targeting you via ads and
services/products you like and are more likely to buy.
Even if you think you deleted something, it might be that they are just not showing it to
you anymore. But in their data bases they still have it. This applies to all social networks and
not only to Facebook.
New legal regulations are trying to protect users and private information. But it might be
too late, considering the fact that billions and billions of people now use social networks.

EVERYTHING IS ABOUT THE MONEY
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Social networks might be free. But how much is your privacy and personal information
they know about you exactly worth to them?

IS IT FREE OR ARE YOU GIVING THEM INFORMATION IN
EXCHANGE FOR BENEFITS THEY’RE GIVING TO YOU?
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YOU’RE WORTH MORE THAN BEING JUST A
PASSIVE PLAYER IN THIS GAME!
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Now, when we’ve come to realize this, our job is to:

 TRANSFORM OURSELVES FROM BEING USERS TO IMPACT AND
PROFIT MAKERS

 GIVE THEM INFORMATION WE WANT THEM TO HAVE
 USE THEIR SYSTEM IN OUR FAVOR
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HOW CAN WE ACHIEVE THIS?
Learn the rules of the game and then play better than anyone else!
Maybe we can’t know everything. Just as Coca Cola’s recipe is a well-kept secret, social
networks have their secrets, too. But we can know enough for the purposes we need.

ARE YOU READY FOR THE RIDE?

LET’S GET TO KNOW SOCIAL NETWORKS BETTER
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 One of the first major social networks
 Always in development
 More than 2.2 billion monthly active users
 Has the widest target market
 Allows you to have a personal profile, business pages and groups
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This is the first feature of Facebook. It changed over time, now it is meant for a real
personal, non-business purpose. This is the main source from which Facebook “learns”
about you. You have features to post photos, videos, unlimited text and to write specific
details about yourself. Even to answer interesting questions specially made by Facebook
and to chat with people connected to you as your “friends.” In addition, you can give likes,
leave comments, react and see your newsfeed where Facebook “presents” to you what
your friends did. And these include the pages you like and ads posted by third parties who
have targeted someone like you.
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WHAT IS REALLY HAPPENING?

FACEBOOK COLLECTS INFORMATION ABOUT YOU AND YOU ARE
PROVIDING IT FOR FREE!
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My suggestion is to have a private personal Facebook profile where you connect only with
friends and family. And you don’t provide so much information, and a public author’s
Facebook profile wherein you provide excessive personal information, but only the

INFORMATION YOU WANT TO PROVIDE.
Why? So, you can protect your privacy. Thus, knowing how things now work, you will know
what you should click, like, comment on, post, etc. about business related things. For
Facebook will give you more and more of these items, which you can use to further learn
the best practices and catapult your business to success!
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YOU ARE GETTING FREE INFORMATION IN EXCHANGE FOR THE
FREE INFORMATION YOU GIVE!
Are you familiar with the “David vs. Goliath” story? Well, considering all the previous facts,
obviously we are David and Facebook is a Goliath. By transforming ourselves from being
users into being impact and profit makers, we are making things much better and we will
be able to turn this story in our favor just as David did!
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BUILD YOUR HIGH QUALITY ONLINE PRESENCE
It’s now time to set your author’s name as your Facebook profile name and upload your
author’s photo as your profile photo. Also, now use your author’s bio to fill in the About
section on your Facebook profile. Then link your website to your Facebook profile. Next,
create .jpg files with the best testimonials you got and set them as featured photos on your
Facebook profile. You can create yourself or hire a graphic designer to create your branded
Facebook cover for your Facebook profile. However, you will need custom designed covers
for a Facebook page (and if you have it, also for a Facebook group page). All covers should
be of different sizes, and you should not use the same for all your channels or networks.
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Important steps:
 Be yourself
 Be honest
 Be kind
 Connect with people from your business niche and interests. The Facebook network
feature allows a limit of having 5.000 connections. So choose wisely!
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 Establish friendly connections with people
 Post regularly, every day
 Post mostly personal things which can positively present you as a competent expert
 Don’t post business-related things because someone might report you and you can lose
your profile; remember this is a personal profile
 Use this profile to attend Facebook live streams and podcasts, and get noticed
 Connect your website and other social networks
 Post testimonials as “featured photos”
 Create your About section as detailed as possible but only with your credentials
Example:
https://www.facebook.com/catherinebroyLHM
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The Facebook business page has a different purpose than your personal profile. As the
page designation shows in and of itself, it is made for business. People use their business
pages for many diverse purposes, such as to have fun or to motivate people to some call to
action (CTA). But their main purpose is BUSINESS.
Example:
https://www.facebook.com/LiveFromYourHeartAndMind
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Facebook created incredible features which, if you use them properly, can generate a huge
impact and income for you and your business. I suggest you use Facebook Business
Manager to administrate your business page. Also, you should know more about options
like “scheduling” your posts, doing Facebook commerce and using Facebook ads and
Facebook messenger bots.

The oldest features are “invite your friends to like your page” and “scheduler” for Facebook
posts. Perhaps you are familiar with these features. An invitation to your friends to like your
page can now be done over Facebook messenger, too. You only have to choose the
Facebook send notification in your inbox. And your friends will get your message, which
means there is a bigger chance they will actually see it.
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The Scheduler is a perfect feature for predefined content. You set the content and the time
when it should be posted, and Facebook does it for you. This way you will have continuous
content on your business page and get more traction.
There are other options for scheduling posts which include posting on several social
networks, which can include networks such as Buffer or Postify:
https://buffer.com/
https://postfity.com/
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Facebook commerce is a great feature available for business pages. You can feature your
products and give visitors the option to buy directly from you or via your website if you
redirect them to your website shop. If you use ecommerce like Shopify for example, you
can connect your ecommerce directly to your Facebook page and feature all your products
automatically.

Example:
https://www.facebook.com/commerce/products/1110147379113565/
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Facebook ads are another great feature to generate more page likes, subscribers for your
website, website visits and advertise your service/product/signature program. We will use
this feature later when we will set up a complete system to launch your
service/product/signature program. For now, it is good to know that you can use it to reach
your perfect target group. Because based on all information that Facebook has about its
users, it allows you to specify your target group, and do so at a reasonable price.
Facebook will show your ad or boosted post specifically to the people you are targeting,
and only they will see your offer. In this case, “less is more” because these people are most
likely to be converted into customers; and even better, you can specify this too!
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There is also Facebook messenger, which has become very popular. It is used to answer
automatically any message someone sends to your business page inbox. So your page will
be recognized as very responsive and professional, and you can point your users to your
website FAQ page or any other page which will offer them an answer. Also, you can send
messages to every person who commented on your post. And if that person responds, he
will be in the bot’s circle and your bot will chat with him. This is perfect for sending out
promotional material. For example, a new article or blog post from your website which can
generate higher traffic to your website. The most important thing is that bots can talk only
to those who sent the message to your page. Not to everyone who liked your page. Thus,
you can generate an even greater targeted group of specific potential customers.
As it is, you can create a Facebook messenger bot all by yourself or hire a developer. But
there are also apps you can use to do it for you, such as Many Chat or Chat Fuel, for
examples.
https://manychat.com/
https://chatfuel.com/
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Before we start using all these features, let’s…

MAKE YOUR BUSINESS PAGE LOOK HIGHLY PROFESSIONAL
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Again, as we did for your website and your Facebook profile, we have to implement here:
 Professional cover photo
 Professional author’s photo or logo as a profile picture
 Enter as much information as you can in About section and Story section
 Collect testimonials and reviews
 Link your website and address
 Post only original content, licensed-free
 Never upload content from other authors. Share is a YES. Upload is a NO, because that
way you are using other people’s work, which is a copyright violation. Someone might
report your page; thus, you will be taking the risk of losing it.
 Feature your main post
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EVEN IF YOU HAVE HUGE FOLLOWING BASE ON YOUR
FACEBOOK PAGE NOT EVERYONE WILL SEE YOUR POST ON THEIR
NEWSFEEDS.
We have to first understand the difference between an organic and
fake following base.
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Yes, you can buy followers (likes) for your page and it would look like you have a huge
following base, but

DO YOU REALLY HAVE SOMETHING VALUABLE?
On your page it may show one million or two million page likes. But what is behind these
numbers? Buying fake followers can seriously damage your business. Facebook has
analytics for everything. Usually those likes are from worldwide users and most of them are
just fake profiles and not real people. Facebook knows who is fake and who is not. How?
There are many ways.
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Facebook records behavior and can see if a profile is active and when it is used, and who is
behind it. But what can really harm your business is the fact that you are creating fake
analytics. Who is your target group? If you buy likes, are they people in your target group?
You can say: “Yes, but when people see that I have a lot of likes, they will like my page.” Will
they? And what happens to your analytical data? You see, most likes come from countries
which find it profitable to provide services like this.

Are they your target group? Are they your ideal customers? If they are not, then don’t ruin
organic analytical data. Because you need it to discover real target groups essential for your
business and to use for Facebook ads. There is also the option “people who liked my page”
where Facebook shows your ads to people who liked your page.
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WHO DO YOU WANT TO SEE YOUR ADS?

SHOULD FACEBOOK SHOW YOUR ADS TO FAKE PROFILES YOU
BOUGHT OR TO REAL PEOPLE WHO ARE REALLY INTERESTED IN
WHAT YOU HAVE TO OFFER?

TO YOUR REAL TARGET GROUP?
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Everything you post organically on your page Facebook shows only to about 10% of people
who liked your page. Who are those 10% of people if you have a fake following base?

“THE GAME OF NUMBERS” ISN’T ABOUT QUANTITY BUT QUALITY!
This doesn’t apply to paying Facebook to get more likes. Because using Facebook to get
likes you choose your target group and you know what kind of people will see your ad. This
applies to buying followers from sellers on Fiverr, for example. However, I do not
recommend using Fiverr in any case.

The choice is yours, however.
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THE SECOND PART OF THE “THE GAME OF NUMBERS” IS KNOWING MORE
ABOUT REACH, ENGAGEMENT AND CONVERSION.
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Reach, and not just a following base, can be paid and organic, too. Paid reach is what you
get when you pay directly to Facebook to boost your post. Or when you pay influencers or
marketers to promote you and/or your service/product/signature program. And this
includes any other form of professional promotion. You need to know your exact target
group for this. If you don’t know it, you will be simply “working in the dark” and “throwing
away good money.”
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People say they spend a lot on Facebook ads and nothing happens. Of course, they do this
because they are guessing at what their target groups are and are probably guessing
wrong. They don’t have a clear picture of their analytics. And this is because they were
buying followers and they can’t know which people belong to their target groups. They
need to do a survey to get to know these people and find out how to target them.

Organic reach is not paid. This means people really like what you present. Influencers can
transform their following base into yours by promotion, and later on that will become your
organic base, too. This is CLEAN and much more valuable, even if the number of page likes
is smaller.
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The best way to increase reach is to increase engagement:
Engagement are clicks, likes, comments and shares from your Facebook page. Again, there
is paid engagement and organic engagement. You can pay Facebook to promote your
posts and get likes, comments, shares, etc., or you can engage them by yourself.
Engagement is one of the most crucial aspects of running an online business. Again, my
recommendation would be not to buy likes and comments outside of Facebook. First,
because Facebook will discover it, and they may ban you. And again, because you will ruin
valuable analytics and you will not be able to determine which posts are engaging and
which are not.
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The better way to increase engagement is engaging through Facebook groups. People get
together and have a thread where they invite you to like, comment and/or share their
posts. In this way you work for and with each other and everyone’s following base is
affected in a positive way, which causes everyone’s page to benefit and grow. Often, these
are groups of likeminded people who are in the same business. With groups, your analytics
could be possibly harmed. But not as much as purchasing fake likes and comments
outside of Facebook. Because these are real people and their following bases are real, too.
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The best paid ways for engagement:
 Facebook boost and ads
 Influencers

The best free methods for engagement:
 Do Facebook live streams and podcasts
 Upload video posts and feature your main video
 Create poster videos and upload them
 Create beautiful posters with engaging messages (try Canva as a design tool -https://www.canva.com / )
 Visit Buzzsummo (http://buzzsumo.com ) and see what kind of content is engaging in
your niche, and use that information to create your own content in pictures and videos
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 Be active in Facebook engagement and support groups
 Share your content from your page to Facebook groups in your niche (be careful and
don’t do this too much or Facebook will ban you)
 Being featured on other engaging blogs and media platforms which allow you to
provide your Facebook page/post link
 Visit huge pages and share their content
 Establish your Facebook commerce

The lowest engagement has text posts, especially long text posts without pictures, links
shared from another source, YouTube videos or videos from other platforms.
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VIDEOS ARE THE NEW “BOOK” STRATEGY!
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One of the best ways to get engagement are Facebook live (streams and podcasts) and
videos. Facebook is seriously after YouTube and its market, so Facebook shows your videos
to more than 10% of your follower base. And if you do live, EVERYONE gets a notification of
it. This is the best way to present yourself and/or your service/product/signature program.
And you will soon learn how to do exact instructions and templates in order to achieve the
best results.
So, my most recommended way to go is:

PROFESSIONAL DESIGN + ORGANIC FOLLOWING BASE + HIGH
REACH AND ENGAGEMENT
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BUT…

ENGAGEMENT ISN’T CONVERSION.

YOU NEED CONVERSION!
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Conversion is transforming visitors to buyers. However, this sound’s much simpler than it
actually is. For it is extremely important that you know your exact target audience and how
to write marketing messages in order to make them feel that you are speaking personally
to them. So they will like your service/product/signature program and know it is made for
them. Thus, you need to know what they like and dislike, how they behave as online buyers
and how to approach them.
The core of this master class series is exactly this: To

determine your target

audience, to extract buyers from users, and how to attract them.
Again, Facebook ads are a good way to go because they offer to help you choose the
people who buy online from your target group.
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MY HIGHLY RECOMMENDED WAY TO GO IS:

DO THE SURVEY + DEFINE YOUR TARGET GROUP(S) + ACCESS TO
YOUR TARGET GROUP(S) + INCREASE REACH IN YOUR TARGET
GROUP SCOPE + INCREASE ENGAGEMENT IN YOUR TARGET
GROUP SCOPE + CONVERT THEM TO BUYERS
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Facebook groups are meant to be special niche communities. Groups can be public, closed
or secret.

Public groups mostly accept everyone, and the intention is almost always to conduct
advertisement and/or engagement. For these groups, the number of members is
important. They might have their own rules and administration policy, and they can be
limited for a specific niche, but they are after numbers.

49

Closed groups are created for people who have an interest or interests in common and
they share important information for themselves or discuss important things among
themselves. Usually, closed groups are used for education, for communities made for
people who work together or have a specific field of interest. Those groups are strictly
administrated, with admins asking qualification questions to new members and then
selectively decide if they will accept a new member or not. In closed Facebook groups,
people feel like they belong to an entire community and are ready and earnest to engage
with each other.
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Secret groups are basically closed groups. But to become a member of a secret group, you
have to be invited. You can’t find a secret group via the search option/function on
Facebook.

Facebook groups can be incredible asset for your online business.
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BUILD YOUR COMMUNITY

T H E

B E S T
T I M E
T O
P O S T
F A C E B O O K

O N

According to Nicole Martins Ferreira, a content marketer and experienced ecommerce
entrepreneur, Facebook users browse their desktops and laptops and check things online
the most during their downtime at work (1 – 4 p.m.) during work days. The new trend
shows that the best work days for posting on Facebook are Thursday and Friday. The worst
work day is Tuesday. But also, weekends get the highest level of engagement on Facebook
than before.
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One of the fastest growing and the most powerful business-related networks is Instagram.
Instagram is all about pictures. They made it possible to write longer posts and even make
posters which contain text only, but pictures are the most powerful feature of Instagram.

As the saying goes, a picture is worth a thousand words. One pic can even say more than
this! For people quickly see what they like with a picture, and this causes them to stop and
check it out and then become a customer and buy!
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Instagram is mobile oriented, although its web version it is not as functional or facile as its
mobile version is.

My suggestion for this would be for you to create your author’s profile, not so much the
brand. For people like the personal approach more. So, use your professional author’s name
and photo. Write short content about yourself and/or about your service/product/signature
program and link your website. Make your profile business type and also provide an email
option for people to contact you.
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The Instagram algorithm that dictates what you see in your Instagram feed, uses a
combination of time and relevance-based factors to determine what you see on the photosharing platform. As a result, feeds are not purely chronological, and instead also account
for the likelihood that users will be interested in certain content. What does this mean? It
means that you can expect to see more from your friends and family. What does this
commitment to friends and family mean for online store owners? Well, it’s not great. These
algorithms don’t want your hot deals crowding out content from people’s friends.
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So what should you do to get the most out of Instagram for
advertising and marketing your service/product/signature
program?
This has two clear implications for your Instagram marketing:
 Your posts need to generate engagement to get seen.
 Because it can be difficult for businesses to generate organic engagement, we should
consider ads and influencers to supplement our Instagram efforts.
Let’s take a closer look at these two truths.
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Shares
When users share your content, it tells the Instagram algorithm that they are interested in
your brand. And when the Instagram algorithm knows that someone is interested in your
brand, it will show more of your content to them, which gives them more chances to share.

Relationships between accounts
Users who interact with an account are more likely to see content from that account. So:
Get followers. Hey, just because something is obvious doesn’t mean it’s not important!
Getting followers is the surest route to getting comments and likes, which are signals that
the Instagram algorithm wants to see before putting your content in front of more people.
Use hashtags. Using hashtags will help people stumble across your content. And the more
people who stumble across your content, the more relationship signals you will be able to
build.
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How to Get Followers on Instagram?
#1
Have a Consistent Style that Hooks People In:
I know this sounds like one of those “blah, blah, blah” ways to gain followers on Instagram.
But it isn’t. Here’s why: most people don’t follow you because of the content you’ve posted
but because of what they think the future content you’ll post will be like.
Having a consistent style or theme is more than just a branding ploy, it’s about creating an
expectation for your Instagram account that your followers or potential followers can count
on. They want to see more of the same type of content every day.
If you can deliver that consistency with every post, you’ll grow your followers at a faster rate
over time.
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Search for the Instagram profiles which you like in your niche and which have a high
audience and influencers. Write them down here, to help you find the best style you wish
for your Instagram feed:
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#2
Ignore the Hashtag Rules:
Many experts will tell you to only use five or 11 hashtags. But I would say, especially at the
beginning, to go with the max number of hashtags possible. 30. That’s the magic number.
But don’t constantly repeat the same hashtags. You need to have several sets of hashtags
you wish to use.
Sure, when you’re starting out people might see it. But if the goal is to increase visibility, the
easiest way to do it is to add more hashtags. As you gain followers, your posts will rank
higher for those hashtag keywords, and will give you even more visibility.
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If your hashtags are niche specific, you’ll increase your likelihood of being found by a
relevant audience which will help you grow your followers, as well. So avoid generic
hashtags like #love or #picoftheday if you’re selling fashion, for example.
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Search for the best hashtags in your niche. Form several sets which consists of 30 hashtags
and copy them down here and in separate messages on your phone, so you can easily copy
and paste them on Instagram.
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#3
Follow People Who Like Competing Pages:
Do this to get that Instagram followers increase you need to find people who follow your
competitors. Write them down.

65

Then browse their posts to see who’s commenting on their posts. Follow them and engage
with them.

Keep in mind that when choosing competitors on Instagram it’s better to go for the
smaller brands. Why? Because bigger brands tend to have more customer loyalty.
As you keep engaging and following people, you’ll start to amass a strong following of your
own.
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#4
Join Instagram Engagement Groups:
Where? On Facebook.
While it can be tempting to join the biggest Instagram engagement groups, the truth is
you’ll get a more targeted list of followers by sticking to your niche. You can find
engagement groups for travel, beauty, fashion and more.
In these groups, you can get followers and likes from people who have shared interests. But
if you’re serious about getting the attention, you should also return the favor by following
fan pages for people who join the group.
While it might not help with immediate sales, it helps you gain credibility early on so your
Instagram page doesn’t show that you only have 38 followers, for example. This is more of a
short-term strategy for your first few weeks on Instagram; not a long-term one for getting
Instagram followers.
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#5
Repost Others’ Content:
The only way to do this without getting flagged is to credit the original poster in your
description, every time.
You can take screenshots and add the pictures onto your Instagram. What really can help
your page to take off is the Repost app. It allows you to start reposting video content on
Instagram which can bring you a lot of engagement.
How can you know what to repost? Search for the influencers in your niche, look at the
numbers, browse the list of hashtags, watch the videos and look at the pictures to see
which ones had the biggest and most reactions. If you feel the urge to share someone
else’s post, which already has high engagement, that’s a good sign.
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#6
Ask Customers to Share Their Photos:
When you’re just starting out, getting followers on Instagram will be a lot easier with
customer photos in your feed. Why? It can help increase social proof.

If you’ve never had a customer before, reach out to influencers in your niche with under
5,000 followers. I know the number seems low but influencers with few followers want to
monetize their accounts and will be willing to take pictures with your products at a much
lower rate. You can also offer them an affiliate deal where they’ll get a commission for every
sale they score with their customer referral link.
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If you’ve already had a couple of sales, reach out to customers and offer a free gift or cash
incentive for taking quality images with the product they purchased. Offering incentives
isn’t going to be your long-term strategy but for the short-term while you try to build your
brand, this can help you grow.

As more customers start seeing customer photos on your Instagram, they’ll naturally start
tagging you in posts when they receive their products. If you comment on their post,
repost the content and follow them, and you’ll likely get them to follow back. Though some
will follow you after tagging you in their post on their own.

70

#7
Get Your Instagram Account Promoted on Buzzfeed:
To get that Instagram followers boost, you need to find a way to tap into a massive
audience. And no one embeds Instagram posts into their content as much as Buzzfeed.
Buzzfeed does have a Community section where anyone can post their own content onto
their platform, though you’ll need to follow their guidelines to build trust and to get
visibility.
Is Buzzfeed not right for your niche? That’s okay. You can also use a tool called HARO
(https://www.helpareporter.com/ ) where you get emails three times a day filled with
requests from reporters who are looking to get content and expert quotes for their stories.
Most allow a website link and social links. So you can hit two birds with one stone by
getting a link to your store and Instagram account.
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#8
Use your Instagram Posts in Blog Posts:
If you have your own personal or business blog, you can embed your Instagram pictures
into your blog posts.

Over time, more people will be visiting your blog and will be more likely to check out your
Instagram account, too.

I know that this is more of a long-term game. Especially if you’re not getting traffic today.
But adding your Instagram posts right from the beginning gives you a higher chance of
visibility when six months from now you really start seeing massive returns.
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#9
Work with Influencers:
Another way to get an Instagram followers increase is by getting influencer shoutouts or
having influencers do an account takeover.

Be sure to write up a contract that prohibits the influencer from sending fake traffic. When
you get a sudden rush of fake followers on your account you risk getting your account
banned.
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#10
Host Giveaways:
If you host giveaways on Instagram and have a small audience, you might be able to get
more followers. But if you host giveaways on your website and include an option to follow
you on Instagram and other social networks, you’ll have a much bigger reach.
You can reach out to giveaway blogs. You can send them some free products in exchange
for a review post. Most will agree to it for the free products though some will ask for
payment, as well. They can do a product review post filled with pictures and their
experiences with the product. At the end, their audience can enter to win the product
under the condition that you send that customer the product. This is a great way to get
new followers if you don’t have an audience. But it might not be as targeted than if you
were to host a giveaway on a relevant niche blog.
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If you’re just starting out, giveaways can help you get more followers on Instagram.
However, if you do them too often, you might not get the right type of audience you want.
If your goal is to get sales, giveaways won’t necessarily help you get more of them.
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How to Find the Best Instagram Hashtags?
There are a variety of different tools that are available which will provide you with
information about the best Instagram Hashtags for likes.
 TagBlender -- Instagram hashtag generator tool that you can use to source hashtags
that will bring a high engagement rate to your social media content.
http://www.tagblender.net
 HashtagsForLikes -- A great tool that you can use to generate Instagram hashtags for
your ecommerce business’ social media accounts. This tool is easy to navigate, and you’ll
be able to source the best Instagram hashtags that are related to your ecommerce
business in no time. https://www.hashtagsforlikes.co
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 Instagram Tags -- A tool that ecommerce entrepreneurs can use to access ready-made
sets of popular hashtags.
http://www.instagramtags.com
 Seekmetrics -- Another analytics tool which provides you with comparative metrics to
see how you are performing alongside your competitors.
https://seekmetrics.com
 All Hashtag -- Hashtag generator tool that allows you to create and analyze the top
relevant hashtags by generating thousands of relevant hashtags that you can then
simply copy and paste into your Instagram posts.
https://www.all-hashtag.com/index.php
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More apps which can help you a lot:
 Canva, BeFanky, PicMonkey -- Create and edit beautiful designs anywhere, faster:
iOS, Android https://www.canva.com/app
https://www.befunky.com
https://www.picmonkey.com/
 Buffer – A better way to manage your social media:
https://buffer.com
 Layout -- Lets you create collages by remixing your own photos:
Android https://play.google.com/store/apps/details?id=com.instagram.layout&hl=en
iOS https://itunes.apple.com/ca/app/layout-from-instagram/id967351793?mt=8
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 Hootsuite Enhance -- Editing your Instagram photos can increase the number of views
by 21 percent and raise engagement by more than 45 percent. Hootsuite Enhance offers
an all-in-one photo editing solution to help you find better content, get more comments
and likes, and build brand awareness.
iOS https://itunes.apple.com/app/apple-store/id669414205?mt=8

 Have2Have.It -- Allows businesses on Instagram to create, schedule and post photos and
video with links to the products or services online.
iOS https://itunes.apple.com/us/app/have2haveit/id1018944177?mt=8
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 Boomerang -- Shoots a burst of 10 photos and turns them into a short mini-video that
loops back and forth, GIF-style.
iOS https://itunes.apple.com/ca/app/boomerang-from-instagram/id1041596399?mt=8
Android https://play.google.com/store/apps/details?id=com.instagram.boomerang&hl=en

 Hootsuite Campaigns App -- Helps enterprise clients manage contests and sweepstakes
from within the Hootsuite dashboard
http://apps.hootsuite.com/76/hootsuitecampaigns

And many more. You can do your own research and choose apps you find that best fit for
you.
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Instagram has a promotion option like Facebook, so you can promote your posts and
target your target groups, and as Facebook it has an option to tag products and connect
them directly to the Shopify website and make shopping much easier, faster and secure.

The Instagram live feature is an incredible feature because every follower gets notifications
and they can watch live or in the next 24 hours, or even more if you set your story as a
highlight, in which case it will be always available on your profile.
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I would say that Instagram focused its development on mobile platform more than on web
and collected the best practices from Facebook, YouTube and Twitter, and integrated
them all:

 The most engaging content (pictures and videos) from Facebook and YouTube
 Short text posts and hashtags from Twitter

T H E

B E S T
T I M E
T O
P O S T
I N S T A G R A M

O N

While Instagram ditched the purely chronological feed, timing is still a factor. This means
it’s important to know the best times to post on social media. According to Nicole Martins
Ferreira, a content marketer and experienced ecommerce entrepreneur, the best times to
post on Instagram is on Monday, Wednesday and Thursday. Actually, Wednesdays get the
highest level of engagement on Instagram. Sunday is the worst day. Most Instagrammers
tend to login via mobile, so they avoid browsing during work hours; so, the best times
would be during their lunch (11 a.m. – 1 p.m.) and after work (7 p.m. – 9 p.m.).
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MY HIGHEST RECOMMENDATION IS TO SET YOUR
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FACEBOOK BUSINESS PAGE AND INSTAGRAM AS PRIMARY
SALES CHANNELS ON SOCIAL MEDIA!
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CONGRATULATIONS!
You have finished

U NLIM I T E D I M P A C T
MASTER CLASS #4
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JOIN ME AT LHM ACADEMIA AND GET 50%
OFF FOR "UNLIMITED IMPACT MASTER CLASS
SERIES" WHERE I WILL COVER EVERYTHING
YOU NEED TO KNOW IN ORDER TO:
 BECOME A HIGHLY-PAID EXPERT!
 PRESENT YOUR SERVICE/PRODUCT/SIGNATURE
PROGRAM ON A HIGH QUALITY, PROFESSIONAL LEVEL!
 GENERATE UNLIMITED IMPACT AND PASSIVE INCOME
ON AUTOPILOT!

CATHERINE B. ROY

USE CODE: CATHERINELOVESYOU
FOR MORE INFORMATION, CLICK HERE:
https://catherinebroy.com/lhm-academia/unlimitedimpact-master-class-series

